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Newsletter No. 9 of the RIBI Marketing, PR 
and Communications Committee 

Thanks for Life tops £1 million
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As you may recall, the 3rd objective of the Thanks for Life project was to raise £1 million from the Thanks for Life – End Polio Now challenge during the period around the celebration of Rotary Day on 23rd February 2010.  
Thanks to the fantastic response from clubs throughout RIBI, on Friday 26th March David Hodge, DG 1250 and Chairman of the T4L project team, was able to announce the excellent news that, with one more District still to report, the total raised stood at £1,004,983.  These are the known sums reported by clubs to the DGs in their own Districts and a number of clubs have still to file their returns.  In addition many events are still happening and further funds are expected to be coming in over the next three months.  This achievement is all the more remarkable in view of the millions of £s collected by Rotarians only a few weeks before for the victims of the Haiti earthquake.
The funds raised from T4L will go to swell the total of US$114.5 million that Rotarians throughout RI had raised as at 28th February towards Rotary’s US$200 Million Challenge.

At the RIBI Assembly in Birmingham over the weekend of 27th-28th March RIBI Vice President Jim Moulson announced that the District Governors for 2010/11 had decided that they would continue with the Thanks for Life project.  It will again be based around Rotary Day on February 23rd and will continue to raise funds for polio eradication.
‘Kick Polio Out of Africa’

In the months leading up to the FIFA World Cup in June, Rotary clubs across Africa have been gearing up for the final push to kick polio out of the continent. On 23 February, Rotary’s 105th anniversary, a Kick Polio Out of Africa campaign was launched with the symbolic kicking of a soccer ball signed by Archbishop Emeritus Desmond Tutu, a polio survivor. 

[image: image2.jpg]The journey began in Cape Town, South Africa, one of the host cities for the 2010 World Cup. The ball will travel through 22 polio-affected countries en route to the RI Convention in Montréal, Québec, Canada, in June. The primary sponsor of the campaign is DHL Express. (photo courtesy of Uganda PolioPlus Committee)
During the ball’s four-month journey, Rotary clubs in the polio-affected countries will hold soccer-related polio awareness events to mobilize public support for immunization activities. Along the way, the ball will be signed by each national PolioPlus committee chair.

Synchronized immunization activities took place in 19 Central and West African countries 6-8 March, with more than 400,000 health workers and volunteers reaching over 85 million children. The initiative was made possible largely by US$30 million in funding from Rotary International.   To find out more Ctrl+ click here.

World Water Day

More than two million people die each year because they lack access to safe drinking water and proper sanitation. To draw attention to the need for action, Rotarians joined the world on 22 March to observe World Water Day. 
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The photo shows a child bathing in Río Bajabonico in La Grúa, Dominican Republic. Children in this community have sores on their skin as a result of the contaminated water. (Rotary Images/Alyce Henson) 
Established by the United Nations in 1992, World Water Day highlights the increasing demands being placed on the world's freshwater supplies. This year's theme "Clean Water for a Healthy World" focused on the importance of water quality. 

Water and sanitation issues are a top concern for Rotary clubs, says RI President John Kenny, "I ask you particularly to focus on water and sanitation, as the scarcity of clean water is an increasingly serious issue in many parts of the world". In 2007, President Kenny was presented with the President's Award for Outstanding Voluntary Service to WaterAid. 

From 1978 through to 2009, The Rotary Foundation awarded more than 4,900 grants totaling US$52.7 million for water projects worldwide. Such club and district efforts are aimed at helping to meet the UN Millennium Development Goals, which include halving by 2015 the proportion of the population without sustainable access to safe drinking water and basic sanitation. To read more Ctrl+ click here.
Latest Rotary Minute
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The latest Rotary Minute is entitled ‘What do you think is the best public relations for Rotary?’ and it is well worth a minute or so of your time to watch it. If you stay connected you will also be able to watch 4 earlier short videos in the series.  They have a number of ideas of what you may want to say to a friend or business colleague when they ask you “What is Rotary?” or “What do you get from being a Rotarian?”  To watch the video Ctrl+ click here.
Rotary Peace Centers
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You can access another very good video from the RI area of YouTube. This is a seven minute video entitled Building Peace.  It demonstrates how the Rotary Peace Centers are creating a new generation of peacemakers.  

To watch it just Ctrl+ click here.
Former Scholar prosecutes war crimes at The Hague
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Rotary experiences twice helped Ryan Carrier (photo courtesy of Ryan Carrier) discover new cultures and enrich his education in a journey that led him to become a war crimes prosecutor for the United Nations. Since 2008, Carrier, 38, has worked as a legal officer for the International Criminal Tribunal for the former Yugoslavia in The Hague. This ad hoc UN tribunal deals with crimes against humanity and war crimes that happened in that region after 1991. 

Carrier is currently prosecuting three Croatian army generals for crimes alleged to have been committed during Operation Storm in August 1995. Then, more than 100,000 ethnic Serbs were driven out of Croatia in what Carrier describes as the largest case of ethnic cleansing during the Balkan wars. 

Carrier’s first Rotary experience was in 1989, when the Rotary Club of White Rock selected him as a Rotary Youth Exchange student. He lived for a year in Vetlanda, Sweden, where he attended high school, became fluent in Swedish, and grew close to his host family, a bond that continues to this day.  In 1996, Carrier studied criminology at the University of Cape Town in South Africa as a Rotary Foundation Ambassadorial Scholar, sponsored by the Rotary Club of White Rock-Peace Arch. He had the opportunity to witness a society that was changing quickly, after decades of apartheid. 

“You can go on a trip somewhere, but that’s not the same thing as living in a place and getting to know the people, seeing their perspectives, and gaining their trust and really being welcomed in a deeper way,” Carrier explains. “It gave me a lot more confidence to do something bigger with my life. If I hadn’t had both of those helping hands along the way from Rotary – the exchange program and the Ambassadorial Scholarship – I wouldn’t have had the opportunities that I have now.”   To read more Ctrl+ click here.
Bigger, better, bolder
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Bigger, better and bolder’ was a recurring phrase at the institute for Rotary Coordinators (RCs) held at the beginning of March. “Bigger, better and bolder represents a change in attitude rather than in structure,” explained Nico de Boer, an incoming Rotary coordinator from the Netherlands who will serve zones 13A and 18B. “It’s a positive dynamic that will help Rotary reach its goals.” The photo shows Nico and another incoming RC Jozefa Polakova of Slovakia in a break-out session (photo by Jamie Berg)
The four-day institute held in Chicago focused on defining the role of Rotary coordinator and discussing how the 41 incoming coordinators can help clubs and districts realize the three priorities of the revised RI Strategic Plan : support and strengthen clubs, focus and increase humanitarian service, and enhance public image and awareness. 

The revised plan emerged from extensive research and Rotarian feedback -- including a survey of 14,000 Rotarians worldwide -- that showed that “Rotarians want growing, vibrant, and innovative clubs,” said RI Director Tom Thorfinnson during the institute’s opening plenary session. The phrase “bigger, better and bolder” came from that concept, and Rotary coordinators are charged with supporting clubs and districts to help make the idea a reality.

Having bigger and better clubs is not solely about increasing the number of club members and programs, said Thorfinnson. Bigger clubs have a diverse membership that reflects the demographics of the local business community, along with strong membership recruitment and retention efforts. Better clubs are balanced in Rotary’s four Avenues of Service, have strong strategic planning and leadership development processes in place, and embody Rotary’s core values. “Fun is a part of what I consider to be a Rotary core value,” Thorfinnson added. 

Promoting bolder clubs involves empowering club leaders and "stepping out of the box a bit," Thorfinnson said. “We want to foster flexible and innovative clubs. The leader must determine where the club needs to go and take that club there.”  While bold moves will vary by culture, bolder clubs in general are those that take action to solve community problems, develop and become known for signature service projects, and promote the networking opportunities that Rotary clubs offer to their members, he said. 

Rotary coordinators will be one leg of a three-legged stool supporting clubs in each Rotary zone, said Duane Sterling, Rotarian coordinator for the 2010-11 RI President, who moderated the institute. The other two legs will be the regional Rotary Foundation coordinators and the zone’s RI director. Rotary coordinators will begin their terms on 1 July.  To read more Ctrl+ click here.
New Member Recruitment Campaign 2010/11
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Even if you are not going to the RIBI Conference in Bournemouth in April, I believe that it is important that you read the article by Peter Davey (Chairman of the RIBI Membership, Development and Retention Committee) about this campaign.  You can find the full article on page 23 of the Annual Report and Accounts supplement in your April edition of Rotary Today.  
In the article Peter explains very clearly that the membership marketing campaign is part of an overall membership development strategy and that it complements the other parts but does not seek to replace any of them.  The strategy includes recruitment, retention, regeneration and extension.
One of the key drivers of the need to continue with the membership marketing campaign in 2010/11, just as it was in 2009/10, is the reality of the current demographics.  Peter Davey states that “In facing 
the need to change our demographic profile, I am not denigrating the work of senior Rotarians.  They do terrific work and we must all value them and reassure them that they are valued.  The fact is that, in RIBI, 70% of us are aged over 60, many not working or in business.  In the rest of RI over 60% are under 60 – still very active in their business or professional communities.  Just like the Rotary most of us joined.  We have to get back to that profile.  

We cannot expect our older members to be able to recruit in this group without some help to change perceptions. When people see their local Rotarians they probably see a group of people mostly aged over 60 – we have to let them see that Rotary is also interested in the younger group and has something to offer them.  We must seek members who are younger, active and vibrant - the kind of people that younger professionals will feel at home with and who will take Rotary forward in the future.”
French Rotary clubs combine to raise awareness
After a 2008 survey revealed a low level of awareness about Rotary in France, the country’s 18 district governors decided to work together for change. The result was a full week in March 2009 of coordinated billboards, radio, advertising, press briefings, membership outreach efforts, and more.

The US$288,000 campaign was funded by each district, Le Rotarien magazine, and PR grants from Rotary International.  Nearly half the Rotary clubs in France participated. As a result, the zone has seen a 30 percent increase in views to its website and many calls from people wanting to know more about Rotary. The districts repeated the coordinated effort last month, with even more clubs participating.
RIBI Facebook page launched

Recognising the growing importance of social networking sites, the official Facebook page for RIBI was launched today, 1st April 2010.  As a first step the intention is to direct people to the RIBI website but the page will be fully populated during the coming weeks.  To visit the page, log in to your Facebook account and search for Rotary International in Great Britain and Ireland and please join me as a Fan.

Tony Bacon
March 2010
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